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ABSTRACT
Caesars Palace has provided an image of an extravagant lifestyle and a formalist 
architecture to the public. By creating a hotel casino in which the image of living an 
extravagant lifestyle could be experienced in social and aesthetic terms, the longevity and 
success of Caesars Palace contributed to the rise o f a new standard of casino architecture. 
This thesis traces the impact of Caesars Palace on casino design by illustrating and 
discussing the architectural language of the Las Vegas Strip prior to Caesars Palace. This 
thesis displays a progressive history of Caesars Palace. This thesis discusses and analyzes 
the architecture Caesars Palace created in the context of the hotel casino.
m
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CHAPTER 1 
INTRODUCTION
The longevity and success of Caesars Palace has provided an image to the public 
of an extravagant lifestyle and a formalist architecture. By creating a hotel casino in which 
the image of living an extravagant lifestyle could be experienced in social and aesthetic 
terms, the longevity and success of Caesars Palace contributed to the rise of a new 
standard o f casino architecture and has become a gaming icon.
This thesis traces the impact of Caesars Palace on casino design by illustrating and 
discussing the architectural language of the Las Vegas Strip prior to Caesars Palace. This 
thesis is a progressive history of Caesars Palace. This thesis discusses and analyzes the 
architecture Caesars Palace created in the context of the hotel casino. Caesars Palace is 
the model by which the hotel casino was transformed from a hybrid form to a specific 
building type and represents a strategy towards the continued development of the resort 
hotel casino.
Caesars Palace opened its doors on August 5, 1966. The grand opening was a 
lavish night to remember. Eighteen hundred guests were invited to the three day event. 
Fifty thousand glasses of champagne were consumed along with two tons of filet mignon, 
three pounds of Maryland crabmeat and the largest order of Ukrainian caviar ever placed.
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
The employees were costumed as "goddesses” and "gladiators” ready to serve free 
cocktails. The entertainment was supplied by Andy Williams who opened the show at the 
Circus Maximus Supper Club which housed 980 seats. The booths in the Circus Maximus 
Supper Club were in the shape o f Roman chariots and the walls were decorated with 
Roman shields. The stage was guarded by eight Roman soldiers and the curtain opened 
with swinging Cleopatras. The noted producer and choreographer. Bob Herget, hired 35 
of New York City’s best female and male dancers to open in the extravagant revue,
"Rome Swings”.' Comedians Harry and Jimmy Ritz, of the Ritz Brothers comedy team, 
opened in the serpentine bar and lounge, Nero’s Nook which had a terrace shaped like an 
amphitheater.^
The brochures distributed by Caesars boasted a facility to fulfill any possible wish.^ 
The facility opened a crescent shaped fourteen-story tower with 680 guest rooms 
(Illustration 1.1). The rooms were lavishly decorated and accommodated a Jacuzzi. Some 
of the rooms have one entire wall mirrored from floor to ceiling."* The most expensive 
suites are two-story high, with dining areas, grand piano and crystal chandeliers. The 
deluxe Emperor and Empress suites contained spiral staircases which leads to a balcony 
that encircles the living room.^ The facility contained a 25,000 square foot Colosseum 
Convention Complex(IUustration 1.2), two restaurants, the Noshorium Coffee Shop, now
' “Roman Splendor to Amaze Hotel Guests,” Las Veeas Sun. (August 5, 1966).
■ George Stamos, Jr., "Caesars Palace-The Great Resorts of Las Vegas: How They Began, 
Part 16,” Las Veeas Sun Magazine. (October 14, 1979), 7.
’ Brochure. Special Collections, University of Nevada, Las Vegas. 1966.
Ron Amos. Director of Public Relations. Press Release. Special Collections, University 
o f Nevada, Las Vegas.
 ̂Ron Amos. Director of Public Relations. Press Release. Special Collections, University 
of Nevada, Las Vegas.
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called Café Roma, featuring etchings o f ancient roman scenes and the Bacchanal 
(Illustration 1.3). The Bacchanal restaurant serves a multi-course "Roman” feast. The 
experience of the Bacchanal is o f fine dining which was under the direction of Food and 
Beverage coordinator Nat Hart.** The “Garden of the Gods” pool complex was 
extensively landscaped. The 365.00-gallon pool which is the focal point o f the garden is 
inlaid with imported marble and designed in the shape of a Roman shield (Illustration 1.4). 
The main lobby of Caesars overlooks the sunken oval shape Roman Forum Casino. The 
Roman Forum Casino has a suspended domed ceiling which appears to be supported by 
twenty black marble columns. The ceiling holds up above a chandelier made o f 100,000 
hand-made crystals in the shape o f a Roman Medallion.^ The grand entrance approach at 
Caesars is a towering row of fountains and a giant cantilevered structure which is the 
dramatic port-cochere (Illustration 1.5). This was impressive for its time; no other hotel 
casino in Las Vegas was as lavish and extravagant. The 135-foot drive which contains 
eighteen fountains, the tallest of the fountains sprays a thirty five foot column o f water in 
the air, are flanked by Italian cypress trees. In fi’ont of the fountains stands the white 
statue o f the winged “Victory at Samothrace” and “The Rape of the Sabines.” As one 
travels up the impressive drive the guests are greeted by the enormous doorways. On 
each side of the doorways are marble statues of the Medici Venus, Canova Venus, Venus 
de Milo, David, Hebe and the Bacchus of Michaelangelo all imported fi*om Italy.^
* Don Guglielmino, Assistant Vice President, Public Relations and Advertising. Press 
Release. Special Collections, University of Nevada, Las Vegas. 1986.
R on Amos. Director of Public Relations. Press Release. Special Collections, University of 
Nevada, Las Vegas.
"Ron Amos. Director of Public Relations. Press Release. Special Collections, University of 
Nevada, Las Vegas.
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The conception o f Caesars Palace was created by Jay Samo. a successful hotel 
operator and builder. Samo owned a chain of award winning Cabana motor hotels across 
the country. His Cabana Hotel in Palo Alto, California was at one time named "the 
outstanding motel in America.”  ̂ Samo was prompted to build a hotel in Las Vegas when 
he was traveling to San Francisco byway of Las Vegas from Texas, he noticed that the 
plane was almost empty when it left Las Vegas. Samo was determined to create a 
refined hotel casino completely different from the Westem style motels that were very 
popular in Las Vegas. The hotel was to be Romanesque style and was to be called the 
Desert Palace. Samo who had worked with Melvin Grossman, architect from Miami. 
Florida, on various other motel projects joined together to create a precedent in hotel 
casino design. They began sketching one night in Grossman's office and imaged what the 
costume would look like for the cocktail waitresses." They also created the stationery by 
burning the edges of a piece o f paper (Illustration 1.6). The creation of Caesars Palace 
was bom. Samo befieved the oval was a magical shape and was conducive to relaxation. 
Samo had a great fondness for fountains and statues which could be found in his other 
hotels and would become centerpieces for Caesars (Illustration 1.7, 1.8). The conception 
of Caesars was based in the aesthetic of an image and not in a high architectural language.
To understand the significance of Caesars it is necessary to first understand casino 
architecture and image prior to the constmction of Caesars Palace, what changed and
’ George Stamos Jr., “Caesars Palace-The Great Resorts o f Las Vegas: How They Began, 
Part 16.” Las Vegas Sun Mao[a7ine (October 14,1979), 6.
'"George Stamos Jr., “Caesars Palace-The Great Resorts o f Las Vegas: How They Began, 
Part 16,” Las Veeas Sun Magazine. (October 14,1979), 6.
" Oral interview of Melvin Grossman, interview by author, telephone interview, April 16, 
1996.
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what casino architecture has become in the ensuing years. The first chapter discusses 
casino architecture before Caesars Palace. Prior to Caesars the Las Vegas Strip had an 
unrefined architectural language. The geographical location of Las Vegas influenced the 
casinos to emphasized the dude ranch desert atmosphere or modem style architecture that 
was built in the 1940s and 1950s. The standardization of the motel casino provided an 
infi’astmcture fi’om which a new type of hotel casino was created by Caesars.
The conception of Caesars Palace is Greco-Roman theme, but the exterior is not a 
reflection o f a Roman or Greek building. At first glance one may think that Caesars is a 
type of neo-classical revival architecture but the exterior is a formalist architecture that 
emanates a grandeur. Chapter 2 discusses the design o f Caesars Palace in 1966. The 
formalist architecture Caesars represents is discussed in the context of the hotel casino and 
the image it created.
Caesars Palace maintains a strategy for development of the hotel casino. Chapter 3 
describes the recurrent expansions of Caesars through the 1970s to the 1990s. The initial 
conception of Caesars was based on an image of extravagance by using the vehicle of a 
Caesar. The development throughout the years has evolved into more representational 
form of Rome.
Chapter 4 discusses the resort hotel casino as an architectural type. The pragmatic 
system of the resort hotel casino is examined and a few examples are given for 
clarification. The origination of Caesars as the foundation of this architectural distinct 
type of image based resort casino is addressed.
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
CHAPTER 2 
THE MOTEL CASINO
The motel casino prior to Caesars Palace provided an important foundation o f a 
hybrid form for casino architecture. By creating a motel casino in which a standardized 
structure was formed, casino architecture prior to Caesars Palace contributed to the 
creation of a new specific type of hotel casino.
The facilities that were predominant in Las Vegas were the motor hotels or as they 
became commonly called motels. The motel casino was the first major casino type in 
postwar Las Vegas. The rise of the motels came fi"om the highway traveler’s rejection of 
hotels that were located in congested downtown and lacked adequate parking. Motels 
throughout the country evolved from auto camps, cabin camps, cottage courts and motor 
courts." The motel casino was strictly lodging and gaming. Other services were not 
provided by the motel such as shops and meeting facilities. The roadside image was 
important to attract the customer off the street.
The motels provided the customer a one stop experience and was not a destination 
point. Motel owners coUusively formed state and regional trade associations to provide
'-John A Jakle, Keith A. Sculle, and Jefferson S. Rogers, The Motel in America 
(Baltimore and London; The John Hopkins University Press, 1996), 31-45.
6
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specific standards for operation." The motel casinos were single story sprawl of buildings 
low to the ground and oriented toward the car. The evolving motel morphology derived a 
series o f patterns in building arrangements. The prevailing spatial organization of the 
motels were the row. row-on-row, L, Wide U, Narrow U, Crescent, Clustered and 
Cruciform shape (Illustration 1.9)." Motels were limited to the organization of the cabins 
which needed to provide a parking space in fi-ont o f or adjacent to rooms. The room had 
direct access to the car or pool and in some cases had access to both. The grounds 
featured exterior non-gaming activities and served as an outdoor lobby. Immense signs 
began to visually dominate the grounds of the motel. The sign provided iconography 
symbolic of the motel’s quahty or service. The sign which was located at the entrance 
provided a vertical dimension to the low horizontal motel.
The architecture and experience of the motel casino prior to Caesars Palace in 
1966 was based on provincial styles and themes. The architectural character was most 
commonly Westem contextual or later 1950s modem. The motel in the 1950s became 
considerably larger and more luxurious. They were two- or three-story buildings 
organized around a courtyard and pool. The 1950s modem style motel casino was rooted 
in aesthetic of the automobile, it was horizontal and sleek.
Prior to 1950, Las Vegas casino design had been Westem themed. Westem 
theming was contextual and served local nature o f clientele. El Rancho Vegas was the 
first motel casino to build outside of downtown Las Vegas at the comer of San Francisco
John A. Jakle, Keith A. Sculle, and Jefferson S. Rogers, The Motel in America 
(Baltimore and London: The John Hopkins University Press, 1996), 39.
John A. Jakle, Keith A. Sculle, and Jefferson S. Rogers, The Motel in America 
(Baltimore and London: The John Hopkins University Press, 1996), 37.
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Ave. which is now Sahara Ave. and Highway 9 1 which is now Las Vegas Blvd 
(Illustration 1.10). Thomas Hull, a Los Angeles hotel magnate, hired Los Angeles 
architect, Wayne McAllister to design a motor hotel and opened El Rancho Vegas on 
April 3, 1941." Before El Rancho, Highway 91 was lined with a series o f billboards, gas 
stations and a few scattered casinos. El Rancho was the first elaborate motor hotel on 
Highway 91 and set the prototype for what the Strip would become. El Rancho featured 
ranch style architecture with forty Spanish bungalow cottages and 63 rooms. The interior 
was done in wood ranch style (Illustration 1.11). Hull was able to spread out his hotel due 
to the vast inexpensive land space that was outside the city limits. The signage used was 
not large, at the time there was no need to be competitive. The hotel brought convenience 
to the customer; under one facility one could find restaurants, shops, lodging, parking, 
horseback riding, swimming, a travel agency and of course gambling. An added and 
significant convenience was 100% air conditioning which El Rancho boasted to draw 
customers."
The Last Frontier, which opened on October 1942, was the second casino on the 
Strip (Illustration 1.12). The hotel was built by R.E. Griffith a Texan, whose family 
owned a chain o f475 movie theaters, and his son-in-law William J. Moore. Following the 
precedent cast by El Rancho, the last Frontier was a creative image of the Old West. The 
Last Frontier was themed in the casual westem motif much more than El Rancho. The 
signage was low styled in a mstic board mounted on logs adjacent to the highway. The
‘‘George Stamos, Jr., “El Rancho Vegas-The Great Resorts of Las Vegas: How They 
Began, Part 1,” Las Vegas Sun Magazine, (April I, 1979), 6-11.
Robert D. McCracken, Las Vegas The Great American Plaveround. (Fort Collins, 
Colorado; Marion Street Publishing Company, 1996), 54.
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interior emphasized natural materials with the focal point o f the lobby, a stone chimney 
rising two stories through the wood beams. Chandeliers were made of old wagon wheels 
and cow horns were used throughout the motel. Oxen yokes were used for the 
headboards of the guest rooms and stagecoaches were used to pick up guests to and from 
the motel (Illustration 1.13). The hotel was a one and two story sprawling building with 
107 rooms and a swimming pool easily seen from Highway 9 1 as an attempt to attract the 
traveler. The Last Frontier, like the El Rancho was still a motel. Moore created a 
thematic village in 1947 just north of the complex called Last Frontier Village which 
included entire buildings, a jail house, mining train and rustic chapel known as the Little 
Church of the West, the only extant piece still in existence. This village offered the tourist 
to experience the Old West, to live the Old West life in modem times.
Las Vegas was becoming more attractive to people who lived outside of the city. 
Las Vegas was becoming a tourist center in the late 1940s. The entertainment at the 
hotels were becoming more glamorous. El Rancho hotel booked celebrities such as Jackie 
Gleason, Jimmy Durante, Milton Berle, Nat King Cole and later Dean Martin, Jerry Lewis, 
Sammy Davis Jr. and Andy Williams; these names would attract high rollers and keep 
crowds around the hotel.
Casino marketing prior to 1940 was targeted to the local population. In the late 
1940s Las Vegas began to change as a tourist center. Maxwell Kelch who became 
president of the Chamber of Commerce in 1944 recognized Las Vegas future possibilities
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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as a business." Chamber officials under the direction of Kelch studied other cities that 
claimed to be tourist centers (e.g. Palm Springs, Tucson, Arizona and Miami beach). The 
Chamber o f Commerce in 1945 invited eight publicity and advertising agencies to present 
proposals for promoting the city. J. Walter Thompson Company was awarded the 
contract." The campaign promoted Las Vegas as a destination with a gorgeous climate 
and surrounded by scenic sites. Advertisements focused on the luxury hotels that 
provided the best entertainment in a westem city. The first target market was Southem 
California. Due to the publicity, writers whose travel expenses were provided by the 
Chamber or individual casinos began to flock to Las Vegas. The stories that were 
subsequently written only increased pubhc curiosity. Under Kelch’s direction the city was 
positioning itself for future success.
In the late 1940s and early 1950s the hotels in Las Vegas were becoming larger 
and more sophisticated. The initial development of the Strip was characterized by the El 
Rancho. The motels were single story adjacent to the casino, restaurant and lounge. The 
great development of tourist trade in the late 40s and early 50s required more facilities in 
Las Vegas. Developers began to build a number of new hotels which became larger and 
self-contained downtown and along Highway 91. Las Vegas’s image as a desert town 
was diminishing and a refinement o f the hotel casino was taking place. Of these new 
casinos, the most influential would be the Flamingo.
Charles P. Squires and Delphine A. Squires, Las Veeas. Nevada: Its Romance and 
Historv. Unpublished Manuscript. Special Collections, University of Nevada, Las Vegas. 
1955.
Perry Kaufman, “The Best City o f Them All: A History of Las Vegas, 1930- 
1960,”(Ph.D. dissertation. University o f California at Santa Barbara, 1974).
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The Flamingo, which opened on December 26, 1946, brought the sophistication of 
Beverly Hills to the Las Vegas strip (Illustration 1.14). The building was low to the 
ground and had long horizontal lines, from which emerged a vertical sign with a neon 
flamingo etched in the night sky. The Flamingo brought about the modem style that was 
developing in Los Angeles. The sprawling facility featured 150 luxurious rooms, a health 
club and gymnasium, tennis courts, steam rooms, badminton, hand ball courts, and lush 
landscaping. The elaborate facility also provided a large swimming pool (Illustration 
1.15), trap shooting range, nine-hole golf course, stables and a variety of shops.
The design of the Flamingo was shaped by the car like most other motel casinos. 
The motel was set back on its property with parking in front. The vision of the parking lot 
from Highway 91 served to draw the customer. The building (two, three and four story) 
was horseshoe shaped around the pool. The casino was angled so that the traffic from 
downtown could get a full view of the front facade."
The motel casino over time provided more services and activities. All subsequent 
motel casinos prior to Caesars Palace followed the formula o f either the El Rancho Vegas 
or the Flamingo. In an industry where image is “important” the Las Vegas motel casino 
was primed for an advancement.
” George Stamos Jr., “Flamingo Hotel-The Great Resorts of Las Vegas: How They 
Began, Part 3.” Las Vegas Sun Magazine, (April 22, 1979), 6-11.
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CHAPTERS
CAESARS PALACE: IMAGE AND ARCHITECTURE
The image and architecture of Caesars Palace provided a new standard of casino 
architecture for Las Vegas. By creating an image and participating in the formalist 
architectural movement. a new standard o f casino was formed. Caesars Palace actualized 
for the first time the concept o f the image based “resort hotel casino.”
Caesars Palace transcendence was based on a universal style and theme. The 
implication of the Roman theme was globally understood. Public interest of the Roman 
world was widespread in the 1960s. Americans held a fascination for all things Roman. 
This was evidenced by common information disseminated in print and film During the mid 
1960s the interest in classical Rome was so strong that Life magazine wrote a seven part 
article series on The Romans.^" The article described how the Romans lived day to day. 
The general public had information on the Roman lifestyle. The movie industry at the time 
played a part in creating the image o f what was Roman. The movies produced in 
Hollywood set in ancient Rome were Stanley Kubrick’s Spartacus (1960). Joseph 
Mankiewicz’s Cleopatra (1963) and Anthony Mann’s The Fall of the Roman Empire
Edward Kern, ‘The Romans.” Life. (June 1966).
12
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( 1964).^' These movies focused on the exuberance of ancient Rome. These type 
of influences in literature and film provided the public with an image of extravagance. 
Classical Rome came to signify luxury and extravagant consumption.
The image that was created by Caesars was that o f lavish indulgence. By using the 
vehicle of the Caesar, the hotel casino was able to allow the customer to live the lifestyle 
of opulence for a brief amount of time. The brochures Caesars Palace distributed 
described the varied activities one could encounter while staying at the hotel (Illustration 
1.16-1.18). The brochures outlined the exclusive shopping at Bazaars, magnificent Roman 
baths with masseurs and masseuses, exercising rooms, sunken whirlpool baths, beauty 
salon and tonsorial parlor all hosted by Caesar himself. The brochure continued to speak 
of the limitless outdoor recreations that could be experienced fi'om horseback riding to 
fishing (Illustration 1.19). Caesars advertised a friendly hospitality, ready and eager to 
serve the customer. At Caesars Palace everyone could live as a Caesar.
Caesars Palace broke the motel casino formula. This new and much bigger hotel 
would become a destination point and not an over night stop as the motel became to 
symbolize. Caesars did maintain some similarities o f the motel. The hotel provided ample 
parking in front, the sign suggested the hotel image and the front facade building wings 
insinuated motel convenience.
The formalist architecture of Caesars in 1966 was of a global standard. This 
resulted in a casino incorporating a more sophisticated design and attracting a more 
sophisticated clientele. A new formalism was appearing in modem architecture in the
Margaret Malamud and Donald McGuire, “Rome in American Consumer Culture: 
Caesars Palace in Las Vegas,” Far West Popular and American Culture Association
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1960s and was most evident in the United States. This new formalism coincided with the 
new classicist trend that was apparent in American architecture. The emerging trend had 
three elements acting together: technological innovations, a revived interest in ornament 
and a reawakened sense of history." These elements are discussed in the following 
paragraphs.
Technological innovations were seen in metal and glass office buildings. The first 
example of the new formalism was Mies van der Rohe and Philip Johnson’s , Seagram 
building (Illustration 1.20). Due to air conditioning and luminous ceilings, office spaces 
were no longer necessarily placed near window areas. The slab building which was a type 
of massing that was predominant in the first phase of the modem movement was beginning 
to see a fatter massing. For example the massing of the RCA Building into the post-war 
additions to the Rockerfeller Center, the Esso Building; The United Nations Secretariat 
and Lever House into the Seagram Building. The centers of the buildings were now being 
used for machinery. Technology helped make the generalized space synonymous with 
functional space. The simple massing and linear articulation of buildings led toward an 
axial and hierarchical fi'ontality.
The formalist architectural movement enveloped a sense of history. The modem 
movement was longing for history. Evidencing this was Edward Durell Stone’s Embassy 
of New Delhi (Illustration 1.21), Philip Johnson’s Temple Kneses Tifereth Israel in New 
York, and the Amon Carter Museum in Fort Worth, Texas (Illustration 1.22). Also 
Minoru Yamasaki’s Northwestem National Life Insurance Company building in
Meeting, (Las Vegas, Nevada, 1996), 3-4.
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Minneapolis, Minnesota (Illustration 1.23)." All of these building mimicked temple forms 
of primitive bygone times.
Omamentality lastly was a deciding factor in defining formalist architecture. Cast 
stone provided some o f the most creative ornament for the formalist movement. As the 
art of stereotomy, the art and science of cutting stone into desired shapes, advanced: a 
freeway of movement and design was opened with the illusion o f space and the ambiguity 
of grandeur apparent by these forms. The Embassy in New Delhi closely mimics the 
ornamental masonry forms so seen at Caesars (Illustration 1.24).
The massing produced by the movement of light from behind the ornamental block 
screen of the exterior of Caesars was a massing reminiscent of palazzo and early temple 
forms as well. Yet even in its formalistic classicism it could not escape the 1960s Las 
Vegas uniqueness o f neon, glitz, and glamour evidenced by the turquoise choice of light 
color.
Comparing this formalist architecture, as was just noted above, to the development 
of Caesars Palace we can see the seeds of formalistic design nurturing the creation of the 
new “resort casino” . With its architectural simplicity, it easily mirrors the axial and 
hierarchical frontality common to the formalist movement in the long span progression of 
the thoroughfare to the front facade adorned with progressing columnar fountains. The 
ornamental material o f the formalist movement is evidenced by the screens at Caesars 
Palace. These ornamental blocks formed a screen that masked the skeletal and less
“  William H. Jordy, ‘The Formal Image: USA,” Architectural Review. CXXVII (March 
1960), 157-165.
^ Marcus Wiffen, American Architecture Since 1780 A Guide to the Stvles. (Cambridge, 
Massachusetts: MIT Press, 1969), ^57-262.
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attractive construction o f the building. This also served a technological use in insulating 
the building from heat transference and ultimately lowering the internal temperature.""*
The blocks served as a collision of functional and formal influences causing the eye to 
focus on the turquoise light emanating from between the screen and building . Therefore 
it increased the massing effect, giving Caesars resort the appearance of a solid block.
The formalist movement common to buildings of the 1960s influenced the design of 
Caesars. The novelty of Caesars was its daring in incorporating modem formalist 
architecture, there by distinguishing itself upon the Strip.
Prior to the creation of Caesars Palace all strip architecture was unidimensional 
primarily simplistic and lacking in creative form.
’"'George Stamos Jr., “Caesars Palace-The Great Resorts of Las Vegas: How They Began. 
Part 16.” Las Veeas Sun Magazine (October 14,1979), 6.
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CHAPTER 4
CAESARS PALACE: A LITERAL REPRESENTATION
The evolvement of Caesars Palace over time has provided a continual strategy of 
development. Caesars Palace in maintaining its commitment to image has metamorphosed 
from its early creation as a Roman opulent village in service and form to an actual and 
literal Roman resort. By continuing expansions, Caesars Palace has moved towards a 
literal representation of the name Caesars Palace.
Caesars Palace was sold in 1969 to Clifford and Stuart Perlman, owners and 
operators of Lum’s restaurant chain, a processed meat company and a number of 
department stores. Caesars sold for $60 million dollars. The Perlmans decided to 
concentrate solely on the leisure and recreation resort business and sold their Lum’s 
franchise chain. They changed the company name from Lum’s to Caesars World on 
December 17, 1971 The Perlmans promoted the hotel resort through movies, television 
and sporting events especially boxing. The hotel grew with its reputation.
On August 6, 1970 the Centurion Tower was built, a 14 story high rise with 222 
rooms and suites. New restaurants, Ah’So Steak House and Piazza Italian were added to
^  Caesars World, Inc. (Los Angeles, California), 199-200.
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the hotels experience of fine dining. One could dance till dawn at Cleopatra’s Barge 
Nightclub. The nightclub contains a floating cocktail lounge that is a repHca of ships that 
sailed the Nile in ancient Egypt. On the deck lively music lures dancers to the floor which 
rocks gently with their movement. The cost for the expansion was $4.2 million dollars.^ 
The hotel continued to grow and expand. On March 20, 1974. a 16 story tower adjoining 
the original tower, Roman tower, added 361 rooms at a cost of $16 million dollars 
(Illustration 1.25). The last expansion of the decade was in 1979 of 600 additional rooms 
of the Olympic Tower, along with the Olympic Casino and Omnimax Theater at a cost of 
$47 million dollars (Illustration 1.26).
Caesars, being the innovators, introduced to the gaming industry, on February 19. 
1983, the sophisticated technology that completely changed sports betting. The high-tech 
race and sports book, contained an entire wall of immense video screens and colorful 
light-emitting diode (LED) panels which replaced the comparatively small facihties and 
hand lettered wagering information system that had become the industry standard.
Another advancement was the live satellite horse racing broadcast fi’om New York tracks, 
with the flashing computer betting data displayed on the LED panels in less than one-half 
second. Caesars continued its advancement by opening the largest and most luxurious 
sports and race betting facility in the world on August 30, 1985. The Olympiad Race and 
Sports Book was a 27,400 square foot expansion (Illustration 1.27). The facihty
-® Don Guglielmino, Assistant Vice President, Public Relations and Advertising. Press 
Release. Special Collections, University of Nevada, Las Vegas. 1986.
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contained the largest, two story high, 21 video screens that projected the betting 
information. The 1985 expansion cost $20 million doUars.^^
The 1985 expansion also included a complete remodeling of the Centurion Tower. 
There was also the addition of the Caesars Boulevard, a new entrance for the north casino. 
The Palatium, an elaborate buffet, was added adjacent to the betting area. Caesars 
continued to grow and expand always creating a new device in which to attract the 
customer. On December 4, 1986, the World of Caesar was created at the entrance of the 
central people mover (Illustration 1.28). The World of Caesar is a rotunda structure 
designed to represent a Roman temple. Under the rotunda a miniature Rome is 
illuminated with fiber optics, simulated holography of Julius Caesar and Cleopatra, the 
Colosseum, the Forum and the Palatine Hill.’’*
On November 6, 1989 Caesars opened its third people mover which is located on 
the north end of the property. A statue of Quadriga with four gold leafed horses and 
charioteer, invites guests to travel through five heroic arches which is in route to the 
Olympic Casino. The Temple of Caesars people mover also serves as the grand entrance 
to the Forum Shops at Caesars, which opened on May 1, 1992. The brochures fi'om 
Caesars name the Forum Shops as the “Shopping Wonder of the World.” It houses more 
than seventy retailers and restaurateurs.
The Forum Shops is an example o f the continual strategy of development o f the 
hotel casino. In the ensuing years Caesars has designed towards a representational Rome.
Don Guglielmino, Assistant Vice President, Public Relations and Advertising. Press 
Release. Special Collections, University of Nevada, Las Vegas. 1986.
^  Don Guglielmino, Assistant Vice President, Public Relations and Advertising. Press 
Release. Special Collections, University of Nevada, Las Vegas. 1986.
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The Forum is a representation of a downtown aristocratic imperial Rome. This includes a 
domed ceiling complete with a sky which changes color reminiscent of early dawn to the 
setting sun of evening within the course of an hour and a half. The quarried stone streets 
and the festival fountain with the talking Roman animitronic statues plays for crowds of 
admiring spectators every hour. Bacchus, Apollo, Venus, and Plutus sing a hymn to 
pleasures enjoyed coupled with an elaborate laser show in a 7 minute performance . 
Frescoes are Pompeiian originals Down to every detail, including the grill work and 
lamps Caesars moves towards authenticity in creating its Roman wonderland. In the 
center of the mall parading Versace and Gucci retail stores lies the elaborate and 
ornamented Temple o f Neptune and fountain in the piazza. Every detail is attended to, 
with Caesars Palace always moving closer to a convincing recreation of the feel and flavor 
of the Roman lifestyle. The Forum Shops will be adding a 100,000 square foot expansion 
at a cost of $65 million dollars.^"
Caesars today continues this literal representation of Rome with an expansion to 
add a tower and 30,000 to 50,000 square feet of gaming and restaurant space in a new 
casino on the hotel’s south side.^*
^ Lynn Thome, “Splendor in the Mall: Dougall Design Associates, ” Nevada Business 
Journal. (September/October 1992).
Jeff Burbank, “Caesars aims to become more Palatial,” Las Vegas Review-Journal, 
(November 10, 1993).
Jeff Burbank, “Caesars aims to become more Palatial,” Las Vegas Review-Joumal, 
(November 10, 1993).
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CHAPTERS 
THE RESORT HOTEL CASINO
If one were to peer across the vast expanse o f the Las Vegas Blvd. terrain, one 
would be amazed by the variety and numbers of theme or image based resort hotel 
casinos. From the Luxor, with its Egyptian theme, to the Treasure Island with its 
emphasis on the pirate lore, littered in between by numerous other hotel resorts, one 
would find it hard to imagine a Las Vegas any less opulent or realistic in its grandeur than 
the one o f 1997 (Illustration 1.29). The Mirage, a virtual representation of the spa resort, 
complete with 50 foot palm trees and tropical vegetation appears to some as the ultimate 
embodiment of “the resort” realized in a hotel casino (Illustration 1.30). Little would any 
one venture that Caesars Palace was the impetus and foundation o f  the movement towards 
the theme or image based resort hotel casino.
This architectural variant was consciously created by Jay Samo in his realization 
that visibly available amenities would increase customer comfort. By offering visible 
alternatives, the hotel guest would gain a sense of empowerment. This would enable the 
customer to remain on the property site for a longer duration. Unimaginable success was 
realized by Jay Samo in his vision. Later Steve Wynn would be quoted in a 1996 
symposium, held in Las Vegas, as modeling his concept of the creation of the Mirage after 
Caesars Palace. The unfamiliarity in design between Caesars Palace and the Mirage can be
21
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reconciled by their basic commitment to the concept of a resort. Caesars created an 
atmosphere literally like a virtual Roman pavilion, while The Mirage is the literal 
representation o f an island paradise.
Exactly what defines a resort? A resort is a gathering place committed to the 
lifestyle of rest and recreation, as on a vacation. Originally. Caesars Palace created the 
sense of the lavish lifestyle, only utilizing distant representations o f Rome. As the 
technological era flourished, Caesars developed itself always in the search to retain 
customer comfort. The populace required a greater sense of realism. With the vision of 
Rome in print and film, and the enabling power o f technology, in the new use o f materials, 
Caesars grew to a more realistic representation. Always, Caesars Palace maintained its 
commitment to the lifestyle of a resort. The use o f image furthered the flavor o f opulence, 
by association to the image of Caesar. From Cleopatra’s barge to the Festival o f the 
God’s fountain, Caesars Palace originated this distinctive architectural type.
Prior to the creation of Caesars Palace, Las Vegas Blvd. was a composite of the 
Western based motels and the 50s modem motel. Las Vegas was not considered a 
vacation destination. It originated as a stopover fi'om Los Angeles to other ports of 
business.
The resort hotel casino after the constmction of Caesars Palace has become an 
architectural type unique to its era yet now a common and copied layout originally 
developed by Jay Samo. Prior to the development of Caesars, there was a disjointedness 
to the design and layout of the casino. The existing casinos in Las Vegas were limited to 
one large central gambling areas with only peripheral influences fi'om restaurants, hotel 
rooms and services. Caesars broke through this limited concept in design by blending
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
gambling areas with other services. Also they attracted emotional appeal by incorporating 
subtly the casino gambling influence into a centralized and authentic Roman flavored 
lifestyle, conplete with the average slot machine dispersed throughout.
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CHAPTER 6
CONCLUSION
The longevity o f Caesars Palace was a manifestation of a gaming icon. As a 
symbol for a new standard of casino architecture, it was the extravagance and the 
formalist architecture that had an attraction for the general public. The articles, brochures 
and press releases provide an insight on how one can live a lavish lifestyle. Prior to 
Caesars Palace the Las Vegas Strip had a primitive architectural language. Caesars 
created a formalist architecture. The experience in the context of the hotel casino made 
people feel as though they are part of an extravagant lifestyle. Caesars Palace offers the 
general public to experience gaming, shopping, fine dining, entertainment and aesthetic 
design, in doing so Caesars Palace translates the image of an extravagant lifestyle into a 
brief attainable reahty. Caesars Palace created the embodiment of the resort hotel casino.
24
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APPENDIX I 
Interview
Telephone Interview conducted by author of Melvin Grossman on April 16, 1996: 
Question 1
What were the design goals of Caesars Palace in 1966? Were they met?
Answer
The Roman theme was used before in three other hotels (DaUas, Atlanta and Palo 
Alto). I had worked with my chent. Jay Samo, before on many projects. The difference 
between the three other projects and the Las Vegas project was that we were able to be a 
“little wilder” and grandiose.
Question 2
What is your underlying design vocabulary and was it used in the creation of 
Caesars Palace?
Answer
The design vocabulary was used prior to Caesars Palace in the other hotels
25
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
2 6
Question 3
In your view what was theming like in the 1960s opposed to the 1990s?
Answer
In the 1960s there were more restrictions then there is today in the 1990s. One 
would not be able to do the things that are being done today in the 60s.
Question 4
Was Caesars Palace a work of imagery of Rome in the 1960s and do you think it 
works the same or differently today"?
Answer
It works the same.
Question 5
What was the planning and development process of Caesars Palace in 1966? 
Answer
The design stayed the same throughout the process because it had been done 
before. It was first named Desert Cabana, Cabana Palace, Desert Palace and finally 
Caesars Palace. It was always Roman, even in the other three hotels. The difference was 
that the theme was continued throughout every part of the building. It began with the 
cocktail lounge and what the waitresses would be costumed in, so it started there in the 
lounge and continued on. We started with a few sketches one night past midnight and it
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
evolved from there. We were in my office and thought of the idea of burnt paper as the 
stationery and a burnt parchment for the letterhead.
Question 6
What would you do differently"? In terms of design, spacing, etc...
Answer
I would keep it the same. Maybe put in a different or newer type of mechanical
system.
Question 7
What were the marketing goals of Caesars Palace in 1966"?
Answer
No veritable response.
Question 8
What was the target market for Caesars Palace in 1966"? And do you think it has 
changed throughout the years"?
Answer
No veritable response.
Question 9
What was the master plan of the project in 1966"? Was expansion planned for"?
Answer
Yes, yes expansion was planned for.
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Question 10
What was the determining factor in using the concrete blocks?
Answer
It was used in the other hotels. Jay Samo owned the mold to that stone. We 
would just use different manufacturers. The stone was based from Edward Durell Stone 
that he used on the American Embassy in New Delhi, India.
Question 11
What experience did you gain in the development process of Caesars?
Answer
1 thought I was pretty smart before this.
Question 12
Have you used the same design philosophy of Caesars in any of your other projects 
not related to gaming? For example, the interrelationship of spaces.
Answer
No. Every hotel is unique to its site. I try to have a flow of traffic from one space 
to another. You want to attract people from one space to another.
Question 13
Why do you think Caesars Palace has survived for thirty years?
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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Answer
The theme and that the theme was continued throughout the building. The theme 
is what attracts the people and they expect to see the same thing every time they visit.
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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Illustration 1.1 Caesars Palace Under Construction, 1966 
Photo from Las Vegas The Great American Playground
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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Illustration 1.6 Caesars Palace Stationery, 1966 
Photo from UNLV Special Collections
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V E N U S  D E M E D I C I ,  by  d « « m « n « s ,  c o i v v d  a b o u t  
10 0  B . C . ,  Is  o n  t a t t a o t d i n a t y  « a a m p U  of  lb« 
H o l l o n i t l i c  o i t .  T h o  t n s p l r a l l e n  for t h i s  f o m o u s  
s l o t u o  o f  t h o  C o d d a i s  e i t a m p t i n g  t o  c o v e r  h e r  
n o b e d n o t s  w o e  t h e  V e n u #  o f  C h l d u i ,  o nd  w o t  
e o m m i s i l o n e d  by  t h e  M e d ic i#  f o m i l y .  T h e  M e d i c i #  
r u l e d  t h e  c i t y  of F l o r e n c e  d u r i n g  t h e  d o y #  ol  t h e  
R e m o l i e a n c e ,  o p e r i o d  ol  a r t i s t i c  s p l e n d o r  and  
a c h i e v e m e n t ,  a n d  t h e y  s u b s i d i z e d  o n u m b e r  of 
t a l e n t e d  p e l r r t e r s  a n d  s c u l p t o t s ,  T h i s  V e n u s  now 
s t a n d s  in G o l l e r i o  U f l i s i ,  In  F l o r e n c e ,  I t a ly ,
V I C T O R Y  A T 5 A M 0 T H R A C Ê ,  by  on  u n k n o w n  
s c u l p t o r ,  worn c r e a t e d  a b o u t  3 0 0  B . C .  T h i s  w i n g e d  
f i g u r e  of v i c t o r y ,  d i s c o v e r e d  In t h e  A e g e o n  i s l a n d  
o l  S o m o t h r o c e ,  w o s  o r i g l n e U y  d e s i g n e d  1er t h e  
p ro w  of  t h e  s h i p  s a i l e d  by P l l l o c r e l e s .  T h e  no 
b i l i t y  o n d  b e o u t y  ol  t h i s  m o n u m e n t a l  a r t  w or k is  
h o n o r e d  by  b e i n g  g i v e n  o  p i e c e  e l  s p e c i o l  dis* 
t i n c t i o n  In t h e  f a m o u s  L o u v r e  M u s e u m , in  P o r i s ,
CAESARS PALACE lokes pride in present­
ing these magnificently ochieved Carraro 
marble statues, imparted (ram Italy and re­
presenting some of the greatest art treasures 
of modern man
in tribute to a Roman patron Michoeiongeio 
once observed I hot the artist and sculptor 
created their art works to sate their own 
needs and hungers, but that those who 
glorified the works of others by displaying 
these treasures were the most noble of all 
men, since they were perpetuoting o culture 
for oil the world
The brilliant contemporary sculptor, Sit 
Henry Moore, said: "Sculpture is an art of 
free space It needs daylight, sunlight. 
Nature seems ro be its best setting..." In 
recognition of this, the CAESARS PALACE 
landscaping and architecture were designed 
to achieve the most effective and beautiful 
setting for these great works of art.
'iuvV isa
JTATUAkY
AT
<A<$ARI PALA«
The stotueson display at CAESARS PALACE 
ore carved in sparkling white Corrora marble, 
cut from the mountain in Italy from whrch 
Michoeiongeio took his stone.
i M S A f t i  P A L A «
I W S  i A I  V I S A t  I I V S . IS V I N  •  U l  V I l A t ,  m V A M
Illustration 1.7 Statuary Pamphlet, Caesars Palace
Photo from UNLV Special Collections On
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R A P E  O F  T H E  S A B I N E S ,  by  G lo v o n n i  B o lo g n e ;  
c o m p l o t o d  In 158 3 T h e  c l a s t i c  m or b lo  m o i l a f *  
p i o c o  w o s  I n t p i r t d  b y  iho  m o c h i n o l i o n  o l  R e m u l o s ,  
w h e n  h o  I n v U o d  t h o  n o i v o  c i t i z e n #  o l  o n t i g h b o r *  
i n g  Ir ib o  l o  p o i l i c i p o l e  i n  o  R o m o n  l e i t i v o l .  When 
t h e y  o r r iv e d ,  t h e  R o m o n  w o i t l o t t .  d t t p o t o t o l y  in  
n e e d  o f  w i v e s ,  c o p t u r e d  o n d  l i e d  w i t h  t h e  S o b in e  
w o m e n .  T h e  w or b e t w e e n  t h e  R o m o n #  o nd  t h e  
S a b i n e #  g ro d u o i l y  s u b s i d e d  e n d  e n d e d  In o u n i o n  
b e t w e e n  t h e  t w o  p e o p l e s ,  T h i s  c l o i s i c  s c u l p t u r e ,  
t e l l e c f l n g  t h e  h o rro r  o l  t h e  o t t e c h  u p o n  t h e  w o m e n ,  
n o w  i l o n d s  In t h e  P o l o t t o  V e c c h l o ,  in  F l o r e n c e ,  
h o l y ,
V E N U S  O E  M IL O , by o n  u n k n o w n  s c u l p t o r ,  Is  o n e  
of  t h e  m o s t  f a m o u s  of  o t i  o i t i s t i c  o c h l e v e m e n t s ,  
o n d  is  b e l i e v e d  to  h o v e  b e e n  c o r v e d  a b o u t  2 0 0  6 . C  
T h i s  m a g n i f i c e n t  w o r k  d e p l e t i n g  t h e  G o d d e s s  of 
L o v e  o n d  B e o u t y  Is  c o n s i d e r e d  t o  b e  t h e  m o s t  
s u p e r b l y  d e f i n i t i v e  s y m b o l  of  fe m ln e  g r o c e  ond 
form.  T h e  o r l g l n o l  o c c u p i e s  o p i e c e  of  g r e e t  
p r e s t i g e  at  t h e  L o u v r e  M u s e u m ,  in P a r i s ,  F r o n c e
V E N U S ,  by A n t o n i o  C o n o v o ,  c o m p l e t e d  o b o u t  1800,  
s h o w s  t h e  l o v e l y  G o d d e s s  ( u s i  o s  s h e  h o s  s t e p p e d  
from th e  s e e .  T h e  s u p p l e n e s s  of form o n d  t h e  f l o w  
of  l i n e  in  t h i s  d i s t i n g u i s h e d  p i e c e  o f  a r t  con* 
t r i b u t e d  to  t h e  r e c o g n i t i o n  e a r n e d  by C o n o v o  o s  
t h e  g r e o t e s t  I t c l i o n  s c u l p t o r  ol  t h e  Î 8 l h  c e n t u r y  
A n o th e r  of h i s  fo m o u s  w o r k s  i s  t h e  s t a t u e  ol  
N o p o l e o n ' s  b e o u i i f u l  s i s t e r ,  P o o l i n o  B o r g h e s e ,  
C e n o v o ' s  V e n u s  s t o n d s  t n  t h e  U f l i i i  O o l l e r y ,  in 
F l o r e n c e ,  h o l y
B A C C H U S ,  by  M i c h o e i o n g e i o ,  c o m p l e t e d  d u r i n g  
t h e  15 th  c e n t u r y ,  r e p r e s e n t s  t h e  G r e e k  G od  of 
Wine,  ond w o s  c o m m i s s i o n e d  b y  o c o l l e c t o r  ol  
o n t i q u e s ,  F o r  m o n y  y e o t s  i t  l e m e i n e d  in t h e  c o u r t  
y a r d  of  t h e  a n t i q u e  c o l l e c t o r  a n d  w o s  n o t  im* 
m e d i a t e l y  r e c o g n i s e d  o s  t h e  wotfr  ol  t h e  m o n  
c o n s i d e r e d  t o  b e  t h e  m o s t  m a s t e r f u l  o n d  t a l e n t e d  
of a l l  s c u l p t o r s  When it w o s  l e a r n e d  M i c h o e i o n g e io  
h od  c o r v e d  the  B a c c h u s ,  t h e  s i o t u e  w o s  m o v e d  to  
t h e  N o t i o n a l  M u s e u m , in  F l o r e n c e ,  h o l y .
H E B E ,  b y  A d r i a n  d e  V r i e s ,  c o r v e d  d u r i n g  t h e  
f6 tf t  C e n t u r y ,  i s  o  l o v e l y  r e p r e s e n t o t i e n  o l  t h e  
d a u g h t e r  of  Z e u s  o n d  E r o .  L i t h e  o n d  jo y i u i ,  
e a q u i s i t e l y  f e m i n i n e ,  t h i s  w o r k  h o s  a c h i e v e d  
g r e e t  d i s t i n c t i o n  a s  o n  e x o m p l e  of c l o s s i c  s c u l p ,  
t u r e ,  o n d  i s  o w n e d  by  o p r i v a t e  c o l l e c t o r .
D A V ID , by M i c h o e i o n g e i o ,  c o m p l e t e d  i n  t h e  
IS ih  C e n t u r y ,  i s  r e g a r d e d  o s  t h e  g r e a t  a r t i s t ' s  
s e c o n d  m o s t  c e l e b r o i e d  w o r k ,  t h e  m o s t  f a m o u s  
b e i n g  h i s  P i e i o .  T h e  s t o t u e  of  D o v l d ,  y o u n g  Kin g 
ol  t h e  H e b r e w s ,  s h o w s  h i m  o s  o  y o u n g ,  s t r o n g  boy  
j u s t  o f t e r  h e  h o s  s l a i n  t h e  g l o n t ,  G o l i o l h .  T h e  
m a s t e r p i e c e  c o p t u r e d  t h e  e t h e r e a l  b e a u t y  o l  t h e  
y o u n g  b o y ' s  f o c c ,  orrd t h e  r e m o r k e b l e  s t o t u e  w o s  
c a r v e d  d i r e c t l y  f rom o n e  l a r g e  b l o c k  of C o r o n o  
m a r b l e  T h e  o r i g i n e l  i s  k e p t  ot  t h e  G o l l e r i o  d e l l "  
A c o d e m i o ,  in F l o r e n c e ,  I t a ly
Illustration 1.8 Statuary Pamphlet, Caesars Palace
Photo from UNLV Special Collections
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Illustration 1.9 Spatial Organization of the Motel 
Photo from The Motel in America
Reproduced with permission
of the copyright owner. Further reproduction prohibited without permission.
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Illustration 1.10 El Rancho Vegas, 1945
Photo from Las Vegas The Great American Playground
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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Illustration 1.11 El Rancho Vegas Showroom, 1945 
Photo from Las Vegas The Great American Playground
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
41
Illustration 1.12 Aerial View of the Last Frontier, 1944 
Photo from Las Vegas The Great American Playground
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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Illustration 1.13 Last Frontier Stagecoach, mid-1940s 
Photo from Las Vegas The Great American Playground
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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Illustration 1.14 The Flamingo Hotel Under Construction, 1945 
Photo from Las Vegas The Great American Playground
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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Illustration 1.15 Grounds of the Flamingo Hotel, 1947 
Photo from Las Vegas The Great American Playground
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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I, <A<$AR...
have g tlhered  a mighty retinue to 
fulfill your every desire. From the 
m om ent you a re  welcom ed w ith  
friendly hospitality until your depar­
ture, you will find every Palace A t­
tendant eager to serve you courteously 
and efirciently. My guests o f every 
age — from  infants tended by trained, 
reliable babysitters to M other, Dad, 
and even G rand Dad (who appreciates 
an unexpected helping hand) -  enjoy 
their sojourn at my Palace. to the 
fullest.
have provided — w ithin my Palace — 
the w orld 's most exclusive Baxaars, 
dealing in rare im ported and native 
wares including fabulous gem s. . .  ex-
2uisitely exotic essences, . .  and  the  nest o f garm ents G azing through 
their fascinating w in d o w s-y o u  m ight 
well be on Fifth Avenue, the Rue de 
la Paix, in glamorous Rome, or even 
in the mysterious East.
«O St& fejS l ,< A « A R ...
call your attention to the limitless op­
portunities for outdoor recreation in 
this superb climate; G olf on a mag­
nificent 18 hole Championship Course, 
H orseback  R id in g  to  T w in  Lakes, 
H iking am ong the cool pines of Mt. 
Charleston, Boating and Fishing on 
beautiful Lake Mead.
'i/ill
Illustration 1.19 Brochure, Caesars Palace
Photo from UNLV Special Collections
I, <A<$AR
have provided in my Palace every per­
sonal convenience conceivable: M ag­
nificent Roman Baths with Masseurs 
and M asseuses, Sunken W h irp o o l 
Baths, Sauna Steam Rooms, Exercising 
Rooms and Relaxing Rooms, a superb 
Tonsorial Parlor stalled with Master 
Barbers, and a fabulous Beauty Salon 
where Goddesses' tresses may be em­
b e llish ed  w ith  th e  la te st and  m ost 
fashionable coiffures.
I <A4$AR...
suggest that you visit at least a few 
of the many nearby points of interest 
B ou lder D am , th e  G ran d  C anyon, 
Bryce or Zion National Park, Death 
V alley  o r th e  V alley o f F ire. O f 
course. Las Vegas itself -  Entertain­
ment Capital o f the world — is more 
exciting than any other city. Don't 
mist the countless attractions at your 
very doorstep.
m
I. <A<*AR...
have anticipated your every desire. 
W hatever your wish may be, there is 
a facility to fulfill it. In addition, the 
facility in question is the newest, the 
most advanced, and the best of its 
kind ever devised. Luxurious comforts 
. . .  infinite convenience . and lim it­
less pleasures to thrill you beyond 
belief — have been woven in to  the 
magnificent tapestry that is Caesars 
Palace to make your dreams come true
00
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Illustration 1.20 Seagram Building, Mies van der Rohe
and Philip Johnson, 1958
Photo from "The Formai Image: USA"
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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Illustration 1.21 New Delhi Embassy, Edward Durell Stone, 1954 
Photo from "The Formai Image: USA"
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
51
-  >:--' '̂«î<ss>wwK;4vtxîO>
:̂ .»*«3aaprffeBer̂ ,<^-4^5
Illustration 1.22 The Amon Carter Museum, Fort Worth, Texas 
Philip Johnson, 1961
Photo from American Architecture Since 1780
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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Illustration 1.23 Northwestern National Life Insurance 
Company, Minneapolis, Minnesota. Minoru Yamasaki, 1962 
Photo from American Architecture Since 1780
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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Illustration 1.25 Caesars Palace 
Photo from UNLV Special Collections
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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Illustration 1.26 Omnimax Theatre, Caesars Palace 
Photo from UNLV Special Collections
Reproduced Whpernifssion of the copyright owner. Further
reproduction prohibited without
permission.
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Illustration 1.28 The World of Caesars, Caesars Palace 
Photo from UNLV special Collections
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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Illustration 1.29 Treasure Island, 1993
Photo from Las Vegas The Great American Playground
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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Illustration 1.30 The Mirage, 1989 
Photo from Las Vegas The Great American Playground
Reproduced with permission of the copyright owner. Further reproduction prohibited without permission.
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